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Changes and Characteristics of Commercial
References on KCTV in the Kim Jung Un Era

Park, Sunhwa (Korea Communications Standards Commission)

An obvious characteristics of television commercials on North Korean
broadcasting is that the number of ‘indirect advertisements’ overwhelm the
number of ‘advertising spots’, which are the most popular type seen on TV
broadcasting in capitalist societies. Therefore, this study reviews whether
the trends of commercials on North Korean TV programming have
changed to reflect the progress of the North Korea economy during the era
of Kim Jung-un. The findings reveal that a few changes can be found
between 2013 and 2018. First, the content of advertisements is much more
focused on providing information on products and encouraging purchase
of them than on lauding the North Korean leader’s superiority or
propagating North Korea’s economic achievement. Furthermore, the types
of commercials have significantly changed in that the ‘leader-utilization’
type of commercial and the ‘simple information-providing’ type were

reduced, while a shift to a ‘product exposure’ type of commercial is
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noticeable.

Keywords: North Korean TV commercial references, Indirect adver-
tisements, Korean Central TV(KCTV), North Korean mar-

ketization.



